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OVERVIEW:
Immediately following the Pulse tragedy, LYNX partnered with several public agencies to assist Central Florida. Public 
transportation plays such a heavy role in our community and LYNX, along with the City of Orlando, Orange County and 
countless other community partners rallied together to assist the needs of the community. Our agency responded with 
detours, temporary stops, signage, social media posts and more. We also staffed bilingual representatives at the family 
assistance center and provided 1,180 passenger trips to the vigil.

LYNX Pulse Bus in Front of Pulse Nightclub Memorial
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TRANSPORTATION ASSISTANCE:
Requests immediately poured in for LYNX to aid Central Floridians and their families with transportation. Examples include a 
cooling bus for first responders shortly after the suspect was taken down, transporting nightclub patrons from Pulse to the 
Orlando Police Department Headquarters after the incident, transportation to and from area hotels, the family assistance 
centers and Orlando International Airport. 

Seven LYNX buses provided transportation for President Obama’s visit. ACCESSLYNX vehicles transported people from the hospital 
to the Amway Center to meet with the President. An additional bus transported surgeons from Orlando Regional Medical center 
to the Emergency Operations Center. 

LYNX Buses in Front of the Amway Center for President Obama’s visit.
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DETOURS:
LYNX operates four routes along Orange Avenue in the area of the Pulse Nightclub. Combined daily ridership of Links 7, 11, 18 
and 40 is approximately 4,610 people per weekday. Detours were put into place shortly after the incident occurred. The city’s 
Emergency Operations center was also staffed with LYNX personnel.

LYNX Detour Sign for Rerouted Buses LYNX Detour Sign for Rerouted Buses

LYNX Employees at Orlando’s Emergency Operations Center
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PULSE BUS WRAP:
A dedicated Pulse bus wrap was designed and hit the streets just three days after the incident. It was truly a group effort between 
several departments.  Direct Media USA, LYNX’ advertising contractor, partnered with the agency to fund an additional wrap. 

LYNX Pulse Bus Wrap Rendering

LYNX Pulse Bus Wrap Photo
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PULSE VIGIL:
Several departments pulled together a transit plan to run shuttles for the vigil. As a result, we provided 1,180 passenger trips with 
a two-day turn around.

LYNX provided eight buses from three locations scattered throughout our service area to assist the community in attending the 
event. Orange County Public Schools partnered with LYNX to provide three additional buses. The Pulse Vigil held at Lake Eola in 
downtown Orlando drew more than 50,000 people. 

LYNX Pulse Vigil Flyer Photos of People using LYNX transporation to get to the vigil.

Orange County Schools & LYNX buses transporting people.

LYNX Signage used to Label each Bus transport location.
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COMMUNICATIONS: (Website, Social Media and Media coverage)
In order to communicate to the public, the Marketing Communications department created passenger information while Customer 
Service staffed the Family Assistance Center with bilingual representatives. Social media was an excellent way for us to communi-
cate our messaging as well. We set record numbers of shares, likes, retweets, impressions and reach. 

http://www.bizjournals.com/orlando/blog/2016/06/lynx-un-
veils-new-bus-wrap-commemorating-orlando.html Web Link

http://www.orlandosentinel.com/news/sunrail/os-lynx-sun-
rail-jetblue-mass-shooting-20160614-story.html

Web Link
https://www.enotrans.org/article/public-tran-
sit-keeps-orlando-moving-despite-tragedy/

http://www.bizjournals.com/orlando/blog/2016/06/lynx-unveils-new-bus-wrap-commemorating-orlando.html
http://www.orlandosentinel.com/news/sunrail/os-lynx-sunrail-jetblue-mass-shooting-20160614-story.html
https://www.enotrans.org/article/public-transit-keeps-orlando-moving-despite-tragedy/


Orlando Sentinel Article

Tweets

LYNX Website Posting Facebook Post (765 Shares & 792 Reactions)
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COMMUNICATIONS: (Website, Social Media and Media coverage) 

Web Link
http://www.orlandosentinel.com/news/pulse-orlando-night-
club-shooting/os-lake-eola-vigil-sunrail-20160618-story.html

http://www.orlandosentinel.com/news/pulse-orlando-nightclub-shooting/os-lake-eola-vigil-sunrail-20160618-story.html


Facebook Post (146 Shares & 200 reactions) Facebook Post
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COMMUNICATIONS: (Website, Social Media and Media coverage) 



Facebook Post

LYNX Alert for Resumed Service Tweet

LYNX Pulse Analytics
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COMMUNICATIONS: (Website, Social Media and Media coverage) 

NORMAL OPERATIONS RESUMED: 
10 days later, detours were lifted and the agency restored normal service. While the community continues to mourn the Pulse 
Nightclub tragedy, we continue to partner together to keep our community #OrlandoUnited.




